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Marico Information classification: Official 

 
Marico Board approves re-appointment of Saugata Gupta as the 

Managing Director & Chief Executive Officer 
 

Mumbai, May 5, 2025: Marico Limited, one of India's leading FMCG companies, announced that 
the Board of Directors of the Company at its meeting held on May 2, 2025, approved the re-
appointment of Saugata Gupta as the Managing Director & Chief Executive Officer for a further 
period of two years, from April 1, 2026 till March 31, 2028. This is as per the information filed with 
the stock exchanges on May 2, 2025. 
 
Saugata Gupta joined Marico in 2004 as the Head of Marketing and was elevated to CEO of India 
Business in 2007. Since 2014, Saugata has been the Managing Director and Chief Executive 
Office of the Company.   
 
Marico’s Q4FY25 Results Highlights  

• India Volume and Revenue Growth were at 14 quarter high.  
• Consolidated Revenues crosses the ₹10,000 cr. milestone in FY25 
• Foods and Premium Personal Care touches ₹2000 cr. ARR 
• International business sustains robust double-digit growth momentum 
• FY25 Reported Net Profit up 10% 

 
In Q4FY25, Revenue from Operations was at ₹2,730 crore, up 20% YoY, with underlying volume 
growth of 7% in the India business and constant currency growth of 16% in the international 
business.  
 
In FY25, Revenue from Operations was at ₹10,831 crore, up 12% YoY, with underlying volume 
growth of 5% in the India business and constant currency growth of 14% in the international 
business.  
 
To read more, click here  
 
About Marico Limited 
Marico (BSE: 531642, NSE: "MARICO") is one of India's leading consumer goods companies operating in 
the global beauty and wellness categories. In FY 2023-24, Marico recorded a turnover of USD 1.2 billion 
through its products sold in India and chosen markets in Asia and Africa. 

Marico touches the lives of 1 out of every 3 Indians, through its portfolio of brands such as Parachute, 
Saffola, Hair & Care, Parachute Advansed, Nihar Naturals, Mediker, Pure Sense, Coco Soul, Revive, Set 
Wet, Livon, Beardo, Just Herbs, True Elements and Plix. The international consumer products portfolio 
contributes to about 26% of the Group’s revenue, with brands like Parachute, Parachute Advansed, 
HairCode, Fiancée, Purité de Prôvence, Ôliv, Caivil, Hercules, Black Chic, Code 10, Ingwe, X-Men, Thuan 
Phat and Isoplus. 

Follow Marico on: 
Instagram I LinkedIn 

https://marico.com/investorspdf/Media_Release_Q4FY25.pdf
https://www.instagram.com/maricocareers/
https://in.linkedin.com/company/maricolimited

